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.travel Expands Global Executive Team

Top Industry Executives Daniela Wagner and
Tanya Abrahamse Join Tralliance Corporation

FORT LAUDERDALE, Fla. (September 1, 2006) — Tralliance Corporation, the
travel Registry, announces the expansion of their global business presence in
Europe, the Middle East, the Gulf States and Africa with the addition of high-
profile industry leaders Daniela Wagner and Dr. Tanya Abrahamse to their

executive team.

In her new position as Managing Director, Europe & Middle East, Wagner will be
responsible for furthering the .travel initiative and managing the strategic
expansion of the industry-exclusive top level domain throughout Europe and the

Middle East region.

Wagner’s extensive tourism career spans more than 20 years. Most recently she
served as Global Managing Director of OctopusTravel.com, where she was
responsible for key marketing and operations initiatives for the international
online travel corporation. Before joining OctopusTravel.com, Wagner held the
position of Vice President of Corporate Affairs for the World Travel and Tourism
Council where she played a vital role in turning the organization around
financially and strategically. Establishing her long and prominent career within
the travel industry, Wagner also formerly served as the Executive Director of the
European Tour Operators Association where she was instrumental in the growth
and development of the organization and successfully lobbied the European

Union on relevant tourism policy and legislation.



“The .travel initiative represents the future of our industry as we break free from
the generic .com world and develop our own dedicated travel and tourism
presence on the Internet,” says Wagner. “l look forward to applying my
experience in online commerce to this important initiative, which has gained a
tremendous amount of traction since its introduction less than a year ago. Both
key global industry players and SMEs are now coming to understand that
integration of .travel domain names into their strategic marketing plans is key to

conducting business online.”

Dr. Abrahamse, who joins Tralliance as Managing Director, Africa, will be
responsible for the strategic expansion of the .travel initiative throughout the

African continent.

Abrahamse formerly held the position of executive director of the Tourism
Business Council of South Africa (TBCSA), where she was instrumental in
establishing an array of public-private partnerships to grow tourism in the South
African economy. Prior to joining the TBCSA, Abrahamse was Deputy Director
General of the South African Department of Environmental Affairs and Tourism,
where she oversaw the branch of Environmental Use and Development, which
encompassed Marine and Coastal Management, Biodiversity Management and
Tourism Development. During her distinguished career, Abrahamse also served
in Dr Nelson Mandela’s administration and was most recently a candidate for the
post of Secretary General.

“The .travel initiative is crucial to the current and future development of the travel
industry and, perhaps more importantly, the general economies of all nations,
particularly those in Africa,” says Abrahamse. “.travel is the key that unlocks the
door for African travel and tourism enterprises, truly providing access to global
markets. Establishing this vital link will allow us to communicate and market our
continent’s unique, yet undiscovered tourism assets globally.”



“Both Tanya and Daniela are recognized as individuals of the highest integrity,
and they bring Tralliance a wealth of expertise and experience built upon years of
establishing strategic relationships within our industry,” says Ron Andruff,
president of Tralliance Corporation. “Demand for .travel domain names
continues to gain momentum everyday and so the expansion of our executive
management team is the next step toward ensuring that Tralliance meets the
needs of the industry, securing the long-term success of the .travel initiative.”
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About Tralliance Corporation

Tralliance Corporation is a wholly-owned subsidiary of theglobe.com (otcbb:tglo) that, as the
.travel Registry, develops products and services to promote the efficiencies and convenience of
e-commerce for travel and tourism companies on the Internet. Designed to serve the global
travel and tourism community, the major aims of the .travel sponsored Top Level Domain (sTLD)
are improved Internet identity, creation of advanced distribution channels, and the establishment
of a strong trust factor between the industry and its customers. For more information visit
www.tralliance.travel, or www.travel.travel.

Safe Harbor

This press release includes forward-looking statements related to theglobe.com, inc. that involve
risks and uncertainties, including, but not limited to, risks and uncertainties relating to integration
of newly acquired businesses and assets, product delivery, product launch dates, risks relating to
the Internet, development and protection of technology, the availability of financing or other
capital to fund its plans and operations, the management of growth, market acceptance of our
products, our ability to compete successfully against established competitors with greater
resources, the uncertainty of future governmental regulation (particularly as it pertains to the
Internet), pending litigation and other risks. These forward-looking statements are made in
reliance on the "Safe Harbor" provisions of the Private Securities Litigation Reform Act of 1995.
For further information about these and other factors that could affect theglobe.com's future
results and business plans, please see the Company's filings with the Securities and Exchange
Commission, including in particular our Annual Report on Form 10-K for the year ended
December 31, 2005 and our Quarterly Report on Form 10-Q for the quarter ended June 30, 2006.
Copies of these filings are available online at htip:/www.sec.gov. Prospective investors are
cautioned that forward-looking statements are not guarantees of performance. Actual results may
differ materially and adversely from management expectations.




